
Contact you account executive to find 
out how we can help you engage 
prospects on social media.
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Confirm all company information
is accurate. 

Make it easy for distributors to contact you. Check 

that your website, phone number and email address 

are correct.

Feature your unique company culture.  

PPeople want to do business with companies they like. 

If you have an amazing production set up, take 

pictures of it. Have multiple locations? Feature a 

different one every week.  Highlight your amazing 

employees who will be taking care of those 

researching you. Start building trust so distributors 

WANT to do business with you.

Create fun visuals people want to share. 

Post new products or anything interesting, inspiring, 

educational and appealing to your target audience. 

Engage and connect through video. 

PProfessional product videos are great, but don’t forget 

to sprinkle in videos taken with your phone, showing 

followers a more intimate view of your company. Give 

tips on how to better sell your products, interview your 

CEO, show an employee’s birthday lunch – anything you 

think viewers would enjoy.

Drive people to opt in. 

TThink of Facebook as a pool of prospects and 

customers. Offer a valuable content piece they can 

download in exchange for their contact information. 

You’ll provide educational industry insights and 

position yourself as a credible supplier, while also 

adding leads to your database. 

Ask questions.

Find answers you want to know! It’s an easy way to 

conduct market research and helps you start 

conversations with prospects who may turn to

loyal customers. 

Share your story.

Build a strong connection by creating a narrative that 

allows followers to become part of your story. Share 

fun and interesting details about your company, like 

how your business started and why you chose 

specific products. 

Consider investing money in the platform. 

Boost your posts so more followers can enjoy your 

content. You can also go beyond your business Page 

and introduce your brand to audiences who may be 

looking for your products, but don’t know about you.

As a supplier and a modern business in 2018, if you’re not active on Facebook, you’re 

missing out on the opportunity to engage with current and potential customers. If you 

need help beyond this checklist, please let us know. We can help you create content 

and promote it through social media.

Today, potential customers typically check your company’s social profiles before doing 

business with you. It gives them an inside look at your brand, company culture and 

products, and positions you as someone they want to do business with. 

8 Ways to Build Your Brand on Facebook
How to go from likes to engagement to sales.

But if you have an outdated page, it can do the exact opposite.

To help, here’s a checklist of 8 quick ways to shine a social spotlight on 

your brand through Facebook.
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Let’s get social.
Like us on Facebook: 

Facebook.com/AdvertisingSpecialtyInstitute 


