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35,000 top-level executives and salespeople 
rely on Counselor® magazine for the latest news, business 
strategies and case studies. Featuring your products in 
Counselor allows you to place your company directly  
in front of decision-making business leaders.
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The promotional products industry stands out because of the vast ways it can 
meet the needs of end-buyers. Proof can be found in the 2023 Promo Campaign 
Awards. This year’s profiles showcase a distributor servicing a company’s global 
awards program, a pair of companies opening up customers’ eyes to the benefits 

of sustainability, and a distributor and a supplier demonstrating how they’re pre-
pared to meet the needs of their customers. The case studies featured in the follow-
ing pages demonstrate the power of creativity and communication. And they show 
that the true impact isn’t limited by product category, idea or even company size.

THESE WINNING 
CASE STUDIES 
DEMONSTRATE 
PROMO’S 
UNMATCHED  
ABILITY TO ENGAGE 
AND DELIGHT.
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By Sara Lavenduski,  C.J. Mittica, Christopher Ruvo and Andy Vantrease
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CONTACT THE EDITOR-IN-CHIEF
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TO THE 
 ISSUEWELCOME

THIS SUMMER I CELEBRATED MY 

15TH ANNIVERSARY WITH ASI. It was a 

wonderful experience. We had a party with 

beer and Thai food and I received generous 

gifts from both the editorial department 

and the company. But do you know one 

of the things that touched me the most? 

A note and a $10 Dunkin’ gift card from 

Karen Wynne, one of the longtime manag-

ers for ASI Show. Karen and I know each 

other in passing; our interactions typi-

cally consist of saying ‘Hi’ to each other in 

the hallway. So I was genuinely surprised 

when she took the time to give me some-

thing. It didn’t matter that the gift wasn’t 

very large. It mattered that it was thought-

ful and unexpected.

This is the fall issue of Counselor, which 

features our annual Gift Guide. Spearheaded 

by Executive Editor Sara Lavenduski, it 

explores the sentiments of buyers as we 

move into the year’s biggest season, as well 

as the hottest trends and products across 

five key categories. This time of year, we all 

go to such great lengths to find the perfect 

gift because we want to give something 

meaningful. We hope to help you accomplish 

that feat this holiday season. 

That being said, I think back to this  

summer and how it doesn’t always have to 

be about finding that one perfect item. A 

simple, unexpected and thoughtful gift can 

be all it takes to make someone’s day.

Thanks for reading,
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Financial 

firms are 

sure to enjoy 

this Patagonia vest 

(DI-25882) from 

Driving Impressions 

(asi/50864); 

drivingi.com  

(p. 46)

INDUSTRY NEWS TREND FORECASTS SALES TIPS PRODUCT FEATURES

COUNSELOR BY THE NUMBERS

35,000 
total circulation

88%
of readers say it’s 
a credible resource 

in their industry 

77% 
of readers are  

executives  
(presidents/VPs)

66% 
of readers have  

been in the promo 
products industry for 

over 10 years



JANUARY 

The Apparel Issue
Highlights the upcoming spring and 
summer fashion showcases.  
Distributors rely on this issue for 
apparel trends, tips and apparel-
buying guidance.

Reservation Deadline: 11/21/23
Material Deadline: 11/29/23

APRIL
Counselor’s 70th Anniversary 
Special Edition
Spotlight on how to sell to the 
biggest end-buyer markets with 
sales strategies and market-specific 
product picks.

Reservation Deadline: 3/1/24
Material Deadline: 3/7/24

JULY
State of the Industry Issue 
Our annual comprehensive report on 
the industry, with exclusive data and 
big-picture industry trends.

Reservation Deadline: 6/14/24 
Material Deadline: 6/20/24

SEPTEMBER
Gift Guide
The hottest products and trends for  
the holiday gifting season.

Reservation Deadline: 8/8/24
Material Deadline: 8/14/24
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Gift Guide

This fun summer swag kit from WHOOPLA (asi/522701) featured branded items like a wood mallet, canvas Lewis bag and custom hibiscus syrup.
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YOU’LL BE IN 
GREAT COMPANY

MECHANICAL 
SPECIFICATIONS
Trim Size:	 9” x 10-7/8” 
Insert Size:	 9-1/4” x 11-1/8” 
Spread Size:	 18” x 10-7/8”

Note: 1/8” trimmed on all 4 sides.  
All critical ad content should be kept  
3/8” from all trim. Spread ads should  
allow 1/2” safety in gutter.

THE LEAD

| COUNSELOR | FEBRUARY 201918

Podcast of the Month

Redwood Classics Apparel 
(asi/81627) CEO Kathy Cheng 
predicts the top apparel 
trends of 2019. Listen at: 
bit.ly/2CBGlBa

The Joe Show
Product Editor Joe Haley showcases 
his top fi nds.

Facebook Live of the Week
Our writers and editors recap the biggest 
stories in the industry. 

Our Favorite Promos
These stylish writing 
instruments are sure to help 
you author sales success. Check 
them out at: bit.ly/2AkatiI

Marketing Spotlight

BAMKO (asi/131431) creates 
‘Pancake Wear’ For IHOP. Read 
about it: bit.ly/2ERHG9k

Get breaking news, 
trends and product 
info delivered to your 
inbox. Sign up at 
www.asicentral.com/
news/newsletters.

Counselor PromoGram

Follow Us
www.facebook.com/
adspecialtyinstitute

@asicentral 

Five Most Viewed Recent Web Stories 

1. Geiger Employee 
Killed In Crash  

2. U.S., China Suspend 
Planned Tari�  Increase

3. Sweda to O� er 
Apparel

4. Dard Products Sold 
to O­  cial Issue 

5. Forced Labor 
Fallout for Badger

OUR TOP VIDEOS

Watch them at: asicentral.com/news/videos

CHART OF THE MONTH
ASICENTRAL

Source: Counselor 2018 State of the Industry 

Cybersecurity 
Challenge
A recent 
Counselor survey 
shows smaller 
distributor 
fi rms lack strong 
controls for data 
protection, while 
larger companies 
perform better. 

T h e  A - L i s t   |  N o w  Tr e n d i n g   |   A S I C e n t r a l    |  N e w s  &  N o t e s   |  R e s e a r c h   |   T h e  C a m p a i g n   |   G r e a t  D e b a t e

74%

41%

33%33%
36%

$100k and 
under

$100,001-
$250k

$250,001-
$1m

$1,000,001-
$5m

$5m+

% of Distributors with Data Security 
Policies by Revenue Class

FACTOR
Y
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“Counselor continues to deliver on industry trends and events.  
I began reading it over 25 years ago and continue to rely on it for  
relevant stories and ideas.”

“The best industry publication. Keep doing what you’re doing.”

“On days I’m not feeling so creative, it helps me brainstorm products  
and come up with ideas for new and existing clients.”

ELEVATE YOUR BRAND WITH PRINT



COVER STORY FEATURE PRODUCT PICKS APPAREL BREAKDOWN
RESERVATION 

DEADLINE
MATERIAL 
DEADLINE

JANUARY The Apparel Issue Must-Have Apparel Trends for 2024 Journals & Notebooks Rugged Workwear 11/21/23 11/29/23

APRIL Counselor®’s 70th Anniversary 
Special Edition

Spotlight on Education, Healthcare 
and Big Markets

USA-Made Products Team Uniforms 3/1/24 3/7/24

JULY
State of the Industry 2024:  
Top Companies, Markets, 

Products & Trends

Counselor Awards:  
Person of the Year and More

6/14/24 6/20/24

SEPTEMBER Gift Guide:  
Top Products for Q4

Promo Campaign Awards Business & Executive Bags Versatile Vests 8/8/24 8/14/24
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