
W H I T E  PA P E R

Sponsorship is often something that comes to mind when you think of big 

brands – like Pepsi sponsoring the Super Bowl. But the truth is, sponsorships 

can help companies of any size grow their brand and sales. The key is to build 

the cost of membership into your marketing plan on an annual basis to make 

sure you have money to invest in this untapped marketing channel.

Take a look at these   5  Reasons event sponsorships work.

➊ Events allow you  
to target a captive,  
engaged and industry- 
specific audience.

The promo product industry is one like no other. One of the best things about 

an event sponsorship is that you can sponsor industry-specific events, instantly 

reaching the best audience for your products and services. Distributors who 

attend promo product industry events are highly engaged and care about the 

topics being discussed. They are often looking for the latest trends and best-

selling products. Position your brand in front of them to attract attention from 

a relevant audience looking for new ideas.

5  Reasons
Event Sponsorships Work

And why you need to add  
it to your marketing plan.
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➌ Digital components allow for more options.
Many events in the promo product industry incorporate social media and 

have event mobile apps, giving you another opportunity to attract prospects’ 

attention, gather data and capture leads. There are also now hybrid events 

that include the live experience and a virtual component. Participants can 

“attend” an event digitally, 

which is growing increasingly 

popular because it eliminates 

travel expenses. The associated 

sponsorship options are 

expanding, so ask what hybrid 

sponsorship opportunities are 

available to effectively target 

prospects in person and online.

➋ Sponsorship packages are flexible.
The red carpet is rolled out for sponsors, because the 

companies that host events understand and appreciate the 

investment they are making. Although there are pre-existing 

sponsorship packages, you can work with your contact to 

adjust the package and make sure it meets your goals. For 

example, if you’re going to launch a new product, negotiate a grab bag as part 

of your sponsorship so you can get samples into attendees’ hands. Do you sell 

coffee sleeves? Make sure your coffee sleeves are used at breakfast and during 

coffee breaks. Be clear and direct about your goals and needs and work with the 

event host to make sure your sponsorship package works for you!
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Special 

Offer
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➍ It’s easy to measure conversions.
You want to know when leads come from 

your sponsorships so you can measure 

your success rate. As a sponsor, you’ll be 

provided a list of attendees or included in 

sponsored emails. You can cross-reference 

names, but that can be time consuming. 

An easier way to track would be to include 

a specific code on your sponsorship pieces, 

create a special email address or use a 

unique phone number. Another option is to include a special offer ONLY on 

your sponsorship pieces, so when someone asks for that “10% discount,” you 

know where they came from. 

T I P :  Always include a special offer.  

It makes the prospect feel special and they are  

more inclined to at least reach out to you to learn 

more. Also, this special offer doesn’t need to  

be something you don’t normally do. If you 

normally offer free samples, just say, “Get 

free samples!” on your sponsorship materials. 

The prospect will still feel like they are getting 

something special, and it won’t affect your profits.
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➎  Reserve a sponsorship  
at an ASI event.
ASI® events are the perfect place to grab  

attention from distributors. For example,  

the ASI Power Summit positions you in front  

of the industry’s top distributor executives.

We do our best to give you as much exposure as possible.  
Benefits of your sponsorship include:

• Your company name and logo in all event email marketing

• Your logo on ASICentral.com and the event website

• Your company logo and an ad of your choice included in the program book,   

 which is used throughout the event and as a reference afterwards

• Your company logo shown throughout the event and company name

 mentioned during presentations
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Source: sponsormyevent.com

Consult with your account executive and give 
your brand the exposure it deserves!

What type of sponsorship is right for you?  
Take a look at these options and see if one or more stand out!

 

Product: Get your product into distributors’ hands when it’s 

included in registration bags or as part of the event (ex. a lanyard).

Content: Stand out in front of engaged distributors when you 

sponsor a networking session, keynote speaker or other part of  

the event.

Activity: Make your brand part of the action when you sponsor  

the opening ceremony, cocktail party, dinner, lunch, golf or 

breakfast.

Want to do something different?  Custom options are available.  
We’ll work with you to put together a sponsorship that achieves your goals!  

Tap into the potential of event sponsorship today. 

5  Reasons Event Sponsorships Work

©2017, Advertising Specialty Institute®. All Rights Reserved. 580-3527 0317

EVERY STEP OF THE WAY™


